
Unpacking our traveller   

TOP 5 INTERNATIONAL DESTINATIONS

SYDNEY LONDON FRANKFURTDEHLIBOSTON

THE AVERAGE 
TRAVELLER 

USES

1.7%
FIRST

2.7%
PREM. ECONOMY

23.7%
BUSINESS

71.8%
ECONOMY

WHERE IS EVERYONE SITTING? 
(4HR+ INTERNATIONAL FLIGHTS)

MEETING HOT SPOTS 
(EMERGING LOCATIONS FOR LARGE GROUP MEETINGS 50+)

HOW OLD IS OUR TRAVELLER?

THE AVERAGE AGE FOR OUR TRAVELLERS IS 41

1.	 Live updates

2.	 Direct consultant contact 
(via message - whatsapp/skype)

3.	 Last minute rail bookings

4.	 TripIt, Tripcase or similar  
(work/personal bookings together)

5.	 Global ground transfers

6.	 One central place to do online check-in 
regardless of airline. 

7.	 50% of travellers 50yrs+ do not use  
any apps

8.	 Itinerary information automatically 
populates diary
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18-29yrs 30-39yrs 40-49yrs 50-65yrs

9% 30% 33% 28% 1%
65yr+

AVERAGE NUMBER 
OF DAYS AWAY  

PER TRIP

APPS
3

3.89

AVERAGE TRIPS 
PER YEAR

8.1

1-5 TRIPS� 50%

6-10 TRIPS� 19%

11-15 TRIPS� 10%

16-20 TRIPS� 6%

20+ TRIPS� 15%

1.	 Newcastle (GB)
2.	 Calgary

3.	 Portland (US)
4.	 San Antonio

5.	 Belfast
6.	 Auckland

COUNTRIES WITH HIGHEST DOMESTIC OBT UPTAKETRIPS BOOKED BY A 
‘TRAVEL BOOKER’

OVERALL GLOBAL 
DOMESTIC BOOKINGS

IF OUR TRAVELLER COULD 
CHANGE ONE THING

79%+
NZ

68%+
USA

64%+
AUSTRALIA65%+

BRAZIL

63%+
UK

STAYING ON FOR 
SOME LEISURE

HOW ARE  
THEY BOOKING?

(ALL DOMESTIC & 
INTERNATIONAL TRAVEL)

46% OBT 
USE

AVERAGE 
ADD ON

AVERAGE 
PERSONAL 

COST

2-3 
DAYS

US$1000 
-$2000

? 1. DON’T CHANGE A THING!

2. REDUCE COST

3. AIRLINE SEATNG

4. OBT

5. �BETTER COMPANY 
TRAVEL POLICY

56%

38%
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Based on FCM global MNC data sourced from ClientBank in April 2018 and the 2017 MNC client survey.  FCMGBL80561


