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OVERALL GLOBAL
DOMESTIC BOOKINGS
THE AVERAGE TOP APPS IF OUR TRAVELLER COULD
TRAVELLER APP WISHLIST CHANGE ONE THING
USES 0 3 o 1. Live updates

@@ 2. Direct consultant contact

(via message - whatsapp/skype)

. . AIRLINE

TRIP 3. Last minute rail bookings
APP CONCUR ADVISOR OTHER ; . -
4. Triplt, Tripcase or similar
o (work/personal bookings together)
FC 5. Global ground transfers
' SOLUTIONS® 6. One central place to do online check-in
z regardless of airline.
APPS APPLE FCM SKY
WALLET APP SCANNER 7. 50% of travellers 50yrs+ do not use

any apps

8. ltinerary information automatically
populates diary
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1. DON'T CHANGE A THING!

5. BETTER COMPANY l
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